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conveying risk information in a way that helps people make decisions. 

To be effective, any information program must be buttressed by 

extensive empirical research focused on understanding public attitudes 

and developing effective ways of presenting information about risks. 

Research is needed to determine: 

(1) What people know,

(2) What they want to know,

(3) How to express information about risks and consequences,

bearing in mind the difficulties people have in comprehending such 

information (e.g., what are the most relevant and most easily 

comprehended units in which to express risk?), and 

(4) The ethical, legal and political issues raised by such

information programs (e.g., the dilemma posed by the possibility that 

patients might refuse neededi:.medical treatments because of fears 

aroused PY. the information program). 

Confronting Human Limitations 

Disseminating information about risk is an empty exercise unless 

it is presented in an understandable fashion. Doing an adequate job 

means finding cogent ways of presenting complex, technical information 

which is sometimes clouded with uncertainty. Not only is the allotted 

time often very limited, but the message about risk must confront the 

listeners' preconceptions (and perhaps misconceptions) about the 

hazard in question and its consequences. What follows is a brief 

overview of some of the problems that any information program must 

confront. 














































